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METHODOLOGY

Visitor Tracking Study

This report is based on 1,299 internet and in-person
surveys of out-of-county guests who stayed at beach

communities across Walton County and with visitors at
various locations along the beaches between March

2023 and May 2023.
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EXECUTIVE
SUMMARY
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SEASONAL

SNAPSHOT

Spring 2023 DT collections decreased 4.3% in 2023 compared to 2022.

With over 1.4 million visitors this Spring, total visitor spending was over $1.2 billion, up
5.2% from Spring 2022.

The high ratings Walton County garnered on attributes such as “safe environment
where children can run free”, “family growth and exploration”, and “total relaxation”
correlate with the results the Unique Emotional Positioning Study that found that the
laid-back atmosphere in Walton County lends itself to a feeling of security and comfort.
Walton County visitors agree that the shared purpose of visitors (to unwind and spend
time with their families) creates a welcoming and safe environment that allows visitors
to relax.

The number of visitors who saw information about South Walton from a social media
influencer increased 8% from Spring 2022.
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1,402,900 1,103,600 $1,273,124,000

TOTAL ROOM DIRECT
VISITORS NIGHTS SPENDING
vs. 2022 73.6% 75.8% V5.2%
\évébTNc-)N 5 ' Q downs & st. germain
TOURISM W RESEARCH




STUDY OBJECTIVES: MAP THE VISITOR JOURNEY

This report is organized along the visitor’s journey as shown below.

Travel Party Trip Post-Trip
Profile Experience Evaluation

AVisitor origin AParty size AAccommodations ALikelihood of ANumber of visitors
APlanning cycle AParty ALength of stay recommending AExpenditures
APlanning sources composition ANumber of times in ALikelihood of AEconomic impact
AVisitor Guide usage ADemographics destination returning ARoom nights
AOther destinations AActivities in AEvaluation of generated

considered destination destination AOccupancy, ADR,
ATrip influencers AVisitor Spending attributes RevPAR
AReasons for visiting APainting a picture
AExposure to for others

promotions
ABooking
AMode of

transportation
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VISITOR JOURNEY: ECONOMIC IMPACT

The bottom line is the economic impact of the visitor's journey, so we start there.

Travel Party Trip Post-Trip
Profile Experience Evaluation
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ECONOMIC IMPACT - SPRING 2022 VS. 2023

Visitor Metrics Spring 2022 Spring 2023 % N
Room nights 1,043,200 1,103,600 +5.8%
» Anincrease in the number of visitors and a
58% increase in room rnghts |ed to an TOtClI visitors ],354,800 ],402,900 +3.6%
increase in direct spending compared to .
TDT collections $16,865936 $16,142,906 -4.3%

Spring 2022.

Direct spending $1,209,674,400 $1,273124,000 +5.2%

» Despite occupancy being down 2.2%, room
nights and visitors were up due to more units Economicimpact*  $1,732527400  $1,823,401,600 +5.2%

being available.

Occupancy 64.1% 62.7% -2.2%
» With over ]4 mi||ion visitors this Spring, tOtCI' Room rates $449.62 $40894 90%
visitor spending was over $1.2 billion, up 5.2%
from Spring 2022. RevPAR $288.21 $256.41 11.0%
Data sources: Walton County government, properties in Walton County that rent to visitors, Key
Data, and visitor and property surveys by Downs & St. Germain Research.
a "The economic impact multiplier for Walton County in 2023 is 1.45. In 2022 it was 1.43.
\é:vélI-JTNQI'I;I 8 ' : downs & st. germain

TOURISM



ECONOMIC IMPACT - LODGING STATISTICS

62.7% $40894 $256.41

Occupancy ADR RevPAR

2.2% 2.0% 11.0%
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VISITOR JOURNEY: PRE-VISIT

Travel Party Trip Post-Trip
Profile Experience Evaluation
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» Over 3in 5 visitors plan a Walton County Spring
vacation at least 3 months in advance

» Average trip planning cycle began 98 days
before the trip (96 days in 2022)

» 63% (+5% points from 2022) of Spring visitors
considered only 1 of the Walton County beach
neighborhoods as opposed to deciding among
several
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TOP TRIP PLANNING SOURCES*

Vacation rental website 54% Friends/family 37% Search engines 22%

"Multiple responses permitted.
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WALTON COUNTY VISITOR GUIDE

»  Nearly 1in 5 visitors viewed (mostly online)
Walton County’s Visitors Guide before going to

the area

»  Visitors Guide received a rating of 8.5 out of

10! (+O.7 points from 2022)

110 = Extremely useful; 1= Not at all useful.
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TOP REASONS FOR VISIT*

Family vacation 65% Relax & unwind 57% Annual routine 21% Special occasion 14%
VISIT "Multiple responses permitted.
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EXPOSURE TO ADVERTISING

»  30% (-4% points from 2022) of visitors have
recently noticed promotions about Walton
County

»  This information influenced 7% (-1% point from
2022) of all visitors to visit Walton County
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TOP WALTON COUNTY PROMOTIONS*

Base: 30% of visitors who noticed advertising

Other social media accounts South Walton social media Television

28% 22% 20%

southwalton Following v Message & (@ -

lllllll

Online article
19% 18%

= Forbes Subscribe Sign In

FORBES > LIFESTYLE > TRAVEL

Shhh! This Picture-Perfect
Beach Community Is Florida's
Best-Kept Secret

Fathom Former Contributor ®
TRAVEL REINVENTED. Get inspired. Plan your trip.

Prole vienir hnne

*Multiple responses permitted.
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TOP BOOKING SOURCES

Vacation Rental Directly with VRBO
Company hotel/condo HomeAway
56% 23% 1M%
NEWMAN-DAILEY, Residence
| Inn® b
Marriott HomeAway"‘
S tffm Jor
outnern
RENTALS & REAL ESTATE -/(F S{/ A VHR BAO
from HomeAway *
(P PERRL Vacatlon
DUNE ALLEN REALTY - ofthe HomeAway Family
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VISITOR TRANSPORTATION

» 74% of visitors drove to Walton County
» 26% who flew used the following airports:

63% 24% 6%
Northwest Florida Beaches Destin-Ft. Walton Pensacola
International Airport Beach Airport International Airport
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VISITOR JOURNEY: TRAVEL PARTY PROFILE

Travel Pa rty Trip Post-Trip
Profile Experience Evaluation
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ORIGIN OF SPRING VISITORS

5%

1% of visitors traveled to Walton County from outside of the U.S.
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ORIGIN OF SPRING VISITORS

66% of visitors are  45% of visitors are

from 7 states from 8 markets
16% Georgia 14% Atlanta

14% Tennessee 9% Nashville

1NM% Texas 5% Birmingham
10% Alabama 5% Dallas-Fort Worth
5% Florida 3% New Orleans
5% Mississippi 3% Memphis

5% Louisiana 3% Houston

3% Saint Louis
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TRAVEL PARTY SIZE AND COMPOSITION

The typical visitor traveled in a 53% traveled with at least one
party composed of 5.0 people person under the age of 20 in
their travel party
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SPRING VISITOR PROFILE

The typical Walton County Spring visitor:

» 54 years old
Female (64%")

)

v

» Median household income of $166,700
From the Southeast (67%)

)

~

TResponses impacted by person more willing

= to be interviewed and who booked the trip.
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VISITOR JOURNEY: TRIP EXPERIENCE

Travel Party Trio E . Post-Trip
Profile IR =2 USRS Evaluation
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TOP ACCOMMODATIONS

64% Condos, rental houses, etc.

15% Personal home/condo 8% Hotels

|
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TOP VISITOR ACTIVITIES*

Beach 96% Restaurants 93% Relax and unwind 85%

*Multiple responses permitted.
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» Visitors! spent 6.0 nights?

in Walton County

» Visitors staying in paid
accommodations spent
an average of 6.1 nights?
in Walton County

WALTON
COUNTY

TOURISM

27

lIncludes visitors staying paid accommodations, non-paid, and daytrippers.
2 Visitors who stayed in Walton County up to 30 nights.
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FIRST-TIME AND EXPERIENCED VISITORS

»  14% were first-time visitors

»  37% had visited more than 10

times
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TRAVEL PARTY EXPENDITURES!

» Travel parties spent $761 a day

» Travel parties spent $4,566 on their trip

a Visitors who stayed for up to 30 nights. Includes day trippers.
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BEACH SAFETY

» 84% of Spring visitors know there are
flags posted along the beaches to
indicate how safe it is to go into the
water

» Nearly 9 in 10 Spring visitors are
aware of the beach flag warning
meanings

» 61% of Spring visitors are aware of the
consequences of entering the Gulf
during double red flag conditions
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VISITOR JOURNEY: POST TRIP EVALUATION

Travel Party Trip Post-Trip
Profile Experience Evaluation
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VISITOR SATISFACTION

» Visitors gave Walton County a rating'
of 9.2 as a place to vacation

» 75% will definitely return to Walton

County?
10O = Excellent; 1= Poor
23% of all visitors will probably not return to Walton County for the following reasons:
= 1. Too crowded 2. Traffic was a problem 3. Too expensive
WALTON Q@ downs & st. germam
COUNTY 32 IS =t
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VACATION ATTRIBUTE IMPORTANCE VS. RATINGS

Importance’ Walton County Ratings? GAP3

o7 I Beautiful beaches and clear water . 5.4 1.3
-y | Sense of comfort and safety I 5.5 1]
>y Total relaxation . c.8 -0.6
87 [ Nightlife that is getting ice cream with the kids [ 80 -0.7

g7 Sense of seclusion L 7 -09

850 ||| Anexperience that s enjoyable for everyone I 77 -0.8

g3 Family growth & exploration I 88 +0.5

8O0 | Safeenvironment where children can run free [T 90 +1.0
76 [Friendly atmosphere with similar types of people [ 76 0.0

7.2 I Hoving avariety of neighborhoods [ 70 02

6.4 Nature activities 8.8 +2.4
63 Off beach activities 8.3 +20
60 An energetic atmosphere with lots of activities 80 20
58 A variety of cultural events and festivals 85 27

"Rated on a scale from 1to 10 where 10 is very important and 1is not at all important.
2Rated on a scale from 1to 10 where 10 is excellent and 1is poor.
3GAP equals the difference between the importance of an attribute and the rating of WC on that attribute.
WALTON For example, a “sense of comfort and safety” is extremely important to visitors with a score of 9.6. Visitors rated WC as 8.5 _
' on its ability to make them feel comfortable. Hence, the GAP is -1.1. 23 ' @ downs & st. germain
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“White sands, emerald waters, great
seafood restaurants, fun in the sun,
relaxation.”

WALTON
COUNTY

TOURISM

. Q@ downs & st. germain



























































































































	Slide 1
	Slide 2
	Slide 3: METHODOLOGY
	Slide 4
	Slide 5
	Slide 6: STUDY OBJECTIVES: MAP THE VISITOR JOURNEY
	Slide 7: VISITOR JOURNEY: ECONOMIC IMPACT
	Slide 8: ECONOMIC IMPACT – SPRING 2022 VS. 2023
	Slide 9: ECONOMIC IMPACT - LODGING STATISTICS
	Slide 10: VISITOR JOURNEY: PRE-VISIT
	Slide 11: PLANNING CYCLE
	Slide 12: TOP TRIP PLANNING SOURCES*
	Slide 13: WALTON COUNTY VISITOR GUIDE
	Slide 14: TOP REASONS FOR VISIT*
	Slide 15: EXPOSURE TO ADVERTISING
	Slide 16: TOP Walton County PROMOTIONS*
	Slide 17: TOP BOOKING SOURCES
	Slide 18: VISITOR TRANSPORTATION
	Slide 19: VISITOR JOURNEY: TRAVEL PARTY PROFILE
	Slide 20: ORIGIN OF SPRING VISITORS
	Slide 21: ORIGIN OF SPRING VISITORS
	Slide 22: TRAVEL PARTY SIZE AND COMPOSITION
	Slide 23: SPRING VISITOR PROFILE
	Slide 24: VISITOR JOURNEY: TRIP EXPERIENCE
	Slide 25: TOP ACCOMMODATIONS
	Slide 26: TOP VISITOR ACTIVITIES*
	Slide 27: LENGTH OF STAY
	Slide 28: FIRST–TIME AND EXPERIENCED VISITORS
	Slide 29: TRAVEL PARTY EXPENDITURES1
	Slide 30: BEACH SAFETY
	Slide 31: VISITOR JOURNEY: POST TRIP EVALUATION
	Slide 32: VISITOR SATISFACTION
	Slide 33: VACATION ATTRIBUTE IMPORTANCE VS. RATINGS
	Slide 34: VISITOR DESCRIPTIONS OF WALTON COUNTY
	Slide 35
	Slide 36: VISITOR PROFILE – SPRING 2022 VS. 2023
	Slide 37: VISITOR PROFILE – SPRING 2022 VS. 2023
	Slide 38: VISITOR PROFILE – SPRING 2022 VS. 2023
	Slide 39: VISITOR PROFILE – SPRING 2022 VS. 2023
	Slide 40
	Slide 41: VISITOR JOURNEY: PRE-VISIT
	Slide 42: PLANNING CYCLE
	Slide 43
	Slide 44
	Slide 45
	Slide 46
	Slide 47
	Slide 48
	Slide 49
	Slide 50
	Slide 51: VISITOR JOURNEY: TRAVEL PARTY PROFILE
	Slide 52
	Slide 53
	Slide 54
	Slide 55
	Slide 56: AGE OF SPRING VISITORS
	Slide 57
	Slide 58: GENDER
	Slide 59: VISITOR JOURNEY: TRIP EXPERIENCE
	Slide 60
	Slide 61: LENGTH OF STAY
	Slide 62
	Slide 63: VISITOR ACTIVITIES1
	Slide 64: BEACH SAFETY
	Slide 65: BEACH FLAG AWARENESS
	Slide 66: TYPICAL Walton County TRAVEL PARTY EXPENSES1
	Slide 67: VISITOR JOURNEY: POST-TRIP EVALUATION
	Slide 68: SATISFACTION WITH Walton County
	Slide 69: RATING Walton County1
	Slide 70: AREA DESCRIPTIONS
	Slide 71: AREA DESCRIPTIONS
	Slide 72: AREA DESCRIPTIONS
	Slide 73: EMOTIONS ASSOCIATED WITH Walton County
	Slide 74

