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Purpose & Methodology

Walton County has traditionally performed very well among baby boomers and
Gen Xers. The purpose of this study is to learn more about how millennials
view Walton County in order to better tailor advertising efforts to this generation.

Surveys were conducted among 25- to 40-year old individuals who live in the
following key origin markets:

Cincinnati *  Tampa- St. Petersburg * Dallas-Fort Worth * Mobile-Pensacola | (BT

Charlotte * Knoxville * Birmingham * Huntsville

Columbus, GA * Fort Myers-Naples * Austin * Little Rock A

Atlanta * Chattanooga *  Memphis * Montgomery |

Indianapolis * Saint Louis * Evansville * Baton Rouge

Louisville * Kansas City * Oklahoma City * Jackson, MS

Orlando * Houston * Nashville * Denver

Columbus, OH * New Orleans e Tulsa > i

Surveys were completed with 811 vacation decision makers who had
taken at least one overnight vacation in paid accommodations in the
past year.
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SUMMARY
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Key Takeaways - Generations

There is a strong correlation between where millennials went on beach vacations
with their parents and where they take their children on beach vacations. Panama
City Beach, Myrtle Beach, and Destin are the top three in both cases.

There is some leakage, e.g., fewer millennials take beach vacations with their
children than went on beach vacations with their parents. Cost is most likely a key
factor, as well as time. Leakage ranges from O% points (e.g., just as many
millennials went on beach vacations with their parents to Amelia Island as take
their children there) to 11% points (e.g., 39% went on beach vacations with their
parents to Panama City Beach, yet only 28% have taken their children there).
Leakage for Walton County is only 2% points.

Leakage is highest for Panama City Beach, Destin, SE Florida, and Key West. \\\ i
Leakage is lowest for Amelia Island, Golden Isles, Walton County, Hilton I-Iec:ol;\»

Sarasota, and Naples. One can surmise that, comparatively speaking, ‘
destinations with less leakage are more attractive to millennials than they
were to their parents.
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Key Takeaways - Generations

Only 17% went to Walton County with their parents.
However, 56% of millennials went to Panama City Beach, Destin, or Walton
County with their parents while growing up.

Only 15% of millennials have taken vacations in Walton County with their children.
However, 50% have taken their children to Destin, Panama City, or Walton
County.

Millennials have more experience in adjacent beaches than in Walton County, yet
they are familiar with the general area.

Marketing can help transition millennials to Walton County by focusing on:
* White sugary sand beaches and turquoise blue water,
* Relax and reduce stress,
* | work hard and deserve a Walton County vacation, A
* Terrific family vacation destination - great place for families to bond,
* Load up the SUV, spend a week, & never get in your vehicle until you

leave,
Instagrammable vacation.
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Key Takeaways - Moving Up

There is definitely a generational component to millennials’ beach vacations.
» 78% took one with their parents while growing up,

* 70% have taken one with their parents since turning 21,
e 83% of those with children have taken one with their children.

As the previous slide demonstrates, there is movement from Destin/Panama City
Beach to Walton County as millennials move from their childhood trips to their
adult trips. This creates an opportunity for some emotionally powerful marketing
messages directed at millennials.

A related marketing opportunity is evidenced by the fact that 70% of
millennials after turning 21 have taken beach vacations with their parents.
Previous research suggests multi-generational vacations are prevalent in
Walton County. This study reinforces this concept.
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Key Takeaways - Personal/Work Flexibility

Millennials have significant freedom in their schedules that create marketing
opportunities for Walton County.

2 in 3 millennials have personal/work flexibility to take family vacations in
September, October, and November. While occupancy in Walton County during
these 3 months continues to increase, there is certainly more capacity during this
time period compared to Spring and Summer.

|
! I"__
IE

Nearly half of millennials (44%) also have personal/work flexibility to take family

E"_“
vacations during December, January, and February. E

-
==
7 T

Focusing on September through February enables Walton County’s messaging to
motivate millennials to create their own traditions in their own time.

Given millennials’, especially those with children, busy lives, it was feared that - :
they could not respond to special, time-sensitive, marketing deals that South £
Walton might offer to fill low occupancy periods. Yet nearly 3in 5 do have
personal/work flexibility to do spur-of-the-moment vacations.
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Key Takeaways - Play to the Kids

Two in five millennials say their children are very influential in making family
vacation decisions and another one in five say their children are significantly
involved in decision making for vacations. While Walton County has tested
ads among adults, it has never received feedback from children. This finding
suggests that some research should be conducted among children OR more
advertising should focus on children.
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Key Takeaways - Obstacles

25 attributes of Walton County were presented to millennials.
While cost is an issue for many millennials, the number one obstacle to not visiting
Walton County is not feeling like they belong there.
There are high negative scores on the following:

* Too snobby for them (30%),

* They feel out of place in Walton County (37%),

* It's a place for their parents (67%),

* Beautiful, but do not see myself there (26%).

Cost is a concern as 36% of millennials claim Walton County is too expensive,
and only 23% see it as “definitely affordable.”

44% of millennials prefer to take their children to a destination that has more
activities. Responses to this attribute correlate highly with 41% who prefer to
go to Destin or Panama City Beach rather than Walton County.

2 in 5 millennials (43%) think Walton County is too crowded in the
Spring & Summer.

VISIT

@ SOUTH

WALTON

Q@ downs & st. germain
WRESEARCH



Key Takeaways - Opportunities

In describing Walton County, millennials reference phrases such as “Picturesque,”
“Beautiful white sand and clear water,” “Relaxing & peaceful,” and “Fun.”

In responding to the 25 attributes about Walton County, millennials focus on the
following:
* Gorgeous beaches with white sugary sand and turquoise blue water (84%),
* Great place to relax and reduce stress (83%),
* | work hard and deserve a Walton County vacation (76%),
* Terrific family vacation destination (75%),
* Great place for families to bond (75%),
* Love to load up the SUV and spend a week there (75%),
* Instagrammable (73%).

It will be important to include heavy doses of these thoughts and feelings in
marketing materials directed at millennials.
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Key Takeaways - Opportunities s

In describing where they would “definitely” take a vacation, millennials focus on the following
out of a total of 19 attributes:

* Sugary white sand and turquoise blue water (65%),

* Enjoy nature as well as the beach (63%),

* Spend dedicated family time together (63%),

* Park my vehicle and walk to everything (60%),

* Don't have to worry about a schedule or agendas (60%),

» Totally relax in a safe, friendly, upscale environment (60%).

None of these scores are off the charts, and the range of scores across most attributes is
narrow, i.e., most attributes appeal to millennials, but non dramatically so and only a few
are panned. For example, 16 of the 19 attributes scores are between 50% and 65%.

While 63% “definitely” want a destination that enables them to “enjoy nature Ja\
as well as the beach,” only 38% want a destination where they can paddle &y
board on dune lakes. So, how nature is portrayed in marketing is important.

How the upscale nature of Walton County is portrayed is also important; 60% will

definitely vacation where they can “totally relax in a safe, friendly, upscale
environment.” Yet only 33% want to vacation with “other upscale people like me.”
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Walton County is certainly in millennials’ consciousness.
Three in five have searched for or noticed Walton County.

Of millennials who have noticed or searched for information about Walton County
» 76% noticed Walton County on Instagram or Facebook,
» 86% took action after noticing information about Walton County.
e Over two in five (43%) searched the internet for more information,
* Three in ten asked a friend about Walton County, went to
VisitSouthWalton.com, or went to Walton County’s Facebook page.
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DETAILED
FINDINGS
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CHILDHOOD BEACH VACATIONS

Took Beach Vacations with Parents

Yes 78%
Nearly 4 in 5 millennials took
beach vacations with their
parents while growing up.
No 22%
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NUMBER OF CHILDHOOD BEACH VACATIONS

2 in 3 millennials took at least 3

beach vacations with their parents
before they were 21 years old.

Nearly 1in 4 took over 10 beach

vacations with their parents while
growing up.
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Number of Beach Vacations with Parents

None 22%
lTor?2
3tob 27%
6 to 10 16%
More than 10 - 24%
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LOCATION OF CHILDHOOD BEACH VACATIONS!

A

A

17% of millennials took beach

vacations to Walton County with their
parents growing up.

The northern Florida Gulf Coast is
popular with millennials’ parents:
2 in 5 millennials went to Panama

City Beach,

1in 3 went to Destin/Fort
Walton Beach,

3 in 10 went to Pensacola.
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Panama City Beach

Destin/Ft. Walton Beach

Myrtle Beach

Daytona Beach

Pensacola Beach

Gulf Shores/Orange Beach

Ft. Lauderdale, Miami, West Palm Beach
Key West

Clearwater/St. Petersburg

South Walton

Hilton Head Island

Sarasota

Sanibel Island/Ft. Myers

Golden Isles (Sea Island, Jekyll Island)
Outer Banks

Naples/Marco Island

Amelia Island

Kiawah Island & Seabrook Island

None of the above

16

N 5%
N 50%
I 29%
I 2%
N 26%
I 3%
N 22%

17%
I 5%
I 1%
B 10%
N 0%
B 5%
B 5o
B 5%
B 5%
B 5%

"Multiple responses permitted.
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ADULT BEACH VACATIONS WITH PARENTS

7 in 10 millennials have taken a
beach vacation with their parents
since turning 21 years old.

1in 4 millennials have gone on 1 or
2 beach vacations with their
parents as an adult.

Nearly 3 in 10 millennials have
taken more than 10 beach
vacations with their parents since
reaching the age of 21.
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Number of Beach Vacations
with Parents as an Adult

None 30%

1or2 25%

6to 10

3to S .9%

More than 10 - 28%
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MILLENNIALS WITH CHILDREN

40%

3in 5 millennials have

children.
60%
B Have children O Do not have children
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o SOUTH 18 ' : downs & st. germain

WALTON



BEACH VACATIONS WITH CHILDREN!

Half of millennials have taken a
beach vacation with their children.

Nearly 3 in 10 millennials have
taken 3 or more beach vacations
with their children.
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Beach Vacations with Children

None

lor?2

3tob

6to 10

More than 10

Do not have
children

- 10%
B
. 9%

I 4%

'Question was only asked to
respondents with children
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FAMILY ABILITY TO TAKE VACATIONS?!

Nearly 2 in 3 millennials with
children have flexibility to
take a family vacation during
September, October or
November, given family and
work requirements.

Nearly 3 in 5 millennial
families can take a
spontaneous vacation.

Nearly 3 in 10 millennials can
work from home for months
at a time.
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Take a family vacation during
September, October, or
November

Take advantage of special deals
and take a family vacation with
little advanced planning

Take a family vacation during
December, January, or February

Work from home for months at a
time

Do not have the ability to do any
of these

20

64%

57%

44%

28%

9%

'Question was only asked to
respondents with children
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INFLUENCE OF CHILDREN ON VACATION DESTINATION!

2 in 5 millennials say that their
children are very influential when
choosing a vacation destination.
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Children’s Influence on Vacation Planning

I3%

1 - Not influential at all

2

8%

28%

21%

5 - Very influential 40%

'Question was only asked to
respondents with children
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LOCATION OF BEACH VACATIONS WITH CHILDREN'

15% of millennials have taken

vacations to Walton County
with their children.

Nearly 3 in 10 millennials
have taken their children to
Panama City Beach.

1in 4 millennials have gone to
Destin/Ft Walton Beach with
their family.

Over 1in 5 millennials have
taken their families to
Pensacola Beach or Daytona

Beach.
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Panama City Beach

Myrtle Beach

Destin/Ft. Walton Beach

Pensacola Beach

Daytona Beach

Gulf Shores/Orange Beach

Ft. Lauderdale, Miami, West Palm Beach
Clearwater/St. Petersburg

South Walton

Key West

Hilton Head Island

Golden Isles (Sea Island, Jekyll Island)
Sarasota

Sanibel Island/Ft. Myers

Outer Banks

Naples/Marco Island

Amelia Island

Kiawah Island & Seabrook Island
Other

None of the above

22

I 28 %
I 26%
I 25%
I 22%
I 22%
I 21%
I 17%
I 16%

15%
I 14%
I 13%
I ©%
I 0%
I 7%
B 4%
B 4%
B 4%
B 4%
I 8%
I 7%

"Multiple responses permitted.
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CHILDHOOD VACATIONS VS. YVACATIONS AS PARENTS!

Childhood Vacations

39%

34%
34%
30% I
29% I
26% I
26% I
23% I
22% I
17%
15% I
1% I
10% I
9% I
8% I
8% I
6%
5% Il
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Panama City Beach
Destin/Ft. Walton Beach
Myrtle Beach
Daytona Beach
Pensacola Beach
Gulf Shores/Orange Beach
Ft. Lauderdale, Miami, Palm Beach
Key West
Clearwater/St. Petersburg
Walton County
Hilton Head Island
Sarasota
Sanibel Island/Ft. Myers
Golden Isles (Sea Island, Jekyll Island)
Outer Banks
Naples/Marco Island
Amelia Island

Kiawah Island & Seabrook Island

23

Vacations with Children

25%
26%

22%
22%
21%
17%
14%
16%
15%
13%
9%
7%
9%
6%
6%
6%

4%

Leakage
-11%
-9%
-8%
-8%
7%
-5%
9%
9%
-6%
-2%
2%
2%
-3%
0%
2%
2%
0%
1%
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INITIAL DESCRIPTIONS OF WALTON COUNTY?!

Picturesque NN 21%

Beautiful beaches, white sand, clear water

Relaxing & peaceful | 15%

Over 1in 5 millennials would Fon T 9%
describe Walton County as Great weather [N 7%
picturesque. Clean NN 5%
Cool N 4%
Nearly Tin 6 millennials describe Lots of activities [ 4%
the beautiful beaches of Walton Family friendly = 3%
Unique 3%
County when asked what they )
Upscale Il 3%
know or have heard about the Welcoming [l 2%
area. Expensive or pricey [l 2%
. Interesting [l 2%
15% of millennials say that Touristy [l 2%
Walton County is relaxing and Nature [l 2%
peocefu|. Good restaurants [} 1%
Nice accommodations | 1%
Safe 1% 'Coded verbatim responses.
VISIT
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WALTON COUNTY BEACH NEIGHBORHOODS VISITED

VISIT

@ SOUTH
WALTON

Seaside

Santa Rosa Beach
Miramar Beach
Sandestin
Rosemary Beach
Gulf Place
WaterColor
Seagrove
Seascape

Blue Mountain Beach
Grayton Beach
WaterSound
Seacrest

Inlet Beach

Alys Beach

Dune Allen

None
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AVOIDANCE!

Nearly half of millennials who
have not visited Walton
County say that they don't
know much about the locale.

Nearly 2 in 5 millennials give
money as the reason they

have not vacationed in
Walton County.
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Don't know much about it

Money - Cannot afford/too expensive
Did not take any vacations
Friends/family have never gone there
Prefer another place

Too difficult to get to/too far

No history or cultural attractions there
Too crowded

Want variety in vacation destinations
Too much traffic

Limited children’s activities in South Walton
Air service is limited

Not enough nightlife in South Walton
My hotel is not there

Bad previous experience

Not enough beach access

Other

26

I 199
I 15%
I 5%
B 5%

B 4%

B 4%

B 2%

| 1%

| 1%

| 1%

| 1%

| <1%

<1%

M 5%

1Only asked to those who have
never visited Walton County.
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WALTON COUNTY TRAVEL PARTIES
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Likelihood of taking a vacation to Walton County!

With Children? 7.8
With Partner or Spouse 7.5
With Friends 6.5
By yourself 5.1

27

1Based on a scale of O (Not likely) to 10 (Definitely).

2Question was only asked to respondents with children
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WALTON COUNTY STATEMENTS

Disagree & Strongly Disagree Agree & Strongly Agree Gap
39, I Walton County is gorgeous, with white

[e) [o)
Vellon County isgorgeos, with vt |l 6%, +51%
3% [] Wlton County i o great place to relox ond |l 53, +50%

reduce stress

5%, . | work hard, and | deserve to vacation in _ 76% +71%

Walton County

6% . Walton County is a terrific family vacation _ 75% +69%

destination

4% I Walton County is a great place for families _ 75% +71%

to bond

7% . I'd love to load up my vehicle, drive to _ 75% +68%
Walton County, and spend a week there

7% . Walton County is “instagrammable” _ 73% +66%

Walton County is a place for people like my

5% I D . 5
There are lots of things to do in Walton

o6 IR ringe e R A
Walton County has a variety of cultural

>/ o )
4% | ovents and festivals I 6% +62%
16% - Walton County has a beach neighborhood _ 64% +48%

for everyone

12% I'd feel like | had “made it” if | vacationed in _ o %
° - Walton County 59% +A47%
VISIT
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WALTON COUNTY STATEMENTS

Disagree & Strongly Disagree Agree & Strongly Agree Gap
Walton County has unique restaurants

0% . rather than a lot of chain restaurants _ S7% +32%

Once | get to Walton County, | can park my

o

7% - car and we can walk everywhere _ S51% +44%

Walton County is a place where my children

O,

21% could run free I /5% +24%

I'd rather take my children to a destination

O, (0]

15% - where they have more to do _ 44% +31%
19% - Walton County is too crowded in the Spring _ 43% 24%

and Summer

15% - My friends are envious when | go to Walton _ 43% +28%

County
18% - I'd rather go to Destin or Panama City _ A1% +23%
Beach
34% _ I'd feel out of place in Walton County _ 37% +3%
24% _ Walton County is too expensive for me _ 36% +12%
39% _ | hear Walton County is too snobby _ 30% 9%
36% _ It is too cold to go there in the winter _ 27% 9%
months

52% _It looks beautiful but | don't see myself there _ 26% 267

% I ' County dossr't hove snough oct 2%
SOUTH 44% alton County o::mea;/; enough action _22% '. dolik sermain

WALTON




VACATION DESTINATION LIKELIHOOD

Definitely Not /4 /ike to vacation at a destination...” Definite'y Gup
65% +62%

3% I That has sugary white sand and turquoise blue
water

O, l¢)
3% I Where | can enjoy nature as well as the beach 63% +60%

63% +58%

5% . Where our family can spend dedicated time
together

3% I Where | can park my vehicle and walk to the 60% +57%

beach, to dinner, to shops, etc

6% . Where | don't have to worry about a schedule 60% +54%

or an agenda of things to do

A% Where we can totally relax and destress in a
) . .
safe, friendly, upscale environment

60% +56%

o That has a sense of seclusion and is peaceful, _ 57% +51%
6% . uncrowded, and has a relaxed environment ° °
6% That feels ‘sonce bech{se there are other people _ 56% +50%

like my family and me there
7% . That has fresh Gulf-to-table seafood _ 55% +48%
7% . Where time stands still _ 54% +47%
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VACATION DESTINATION LIKELIHOOD

Deﬁmtely Not “I'd like to vacation at a destination...” Deﬁmtely qu
4% I That has unique one-of-a kind restaurants _ 54% +50%
rather than well-known chain restaurants
6% . Where | can go to upscale restaurants some _ 54% +48%
nights and grab a burger other nights
+48%
5% l That has unique shops and boutiques _ 53% °
5%, l That has a friendly atmosphere with similar _ 53% +48%
types of people

8% Where night life is taking the family to enjoy _ 52% +44%

ice cream
5% l That has a variety of beach neighborhoods, _ 50% +45%

each with a distinct culture

7% That has a variety of cultural events and _ 49% +42%

festivals
10% - Where | can paddle board on dune lakes _ 38% +28%
19% - Where there WOUIO:fe other upscale people _ 339, 4%

ike me
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AFFORDABILITY OF WALTON COUNTY

Aftordability of a Walton
County Family Vacation

Definitely affordable

23%

Over 3 in 5 millennials can afford a

: Probably affordabl
Walton County vacation. robably affordable

38%

Nearly 1in 4 millennials can not
afford a to take their family to
Walton County.

Probably not affordable 17%

Definitely not affordable

R
X

15%

Not sure
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WALTON COUNTY PROMOTIONS!

3in B millennials have searched for

or noticed information about
Walton County.

1in 5 millennials have seen
information about Walton County
while watching videos on YouTube
or online.
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20%

Watch videos on YouTube or online

18%

Personal social media

18%

South Walton' social media

15%

Social media influencers 17%

VisitSouthWalton com

Travel Guide for South Walton 15%

Advertising for South Walton 12%

1 of 16 beach neighborhoods' websites 9%

Other social media | <1%

Other | 1%

40%

None

'Multiple responses permitted.
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WALTON COUNTY SOCIAL MEDIA

Over 3 in 4 millennials who noticed
information about Walton County
on social media, saw it on
Instagram and Facebook.

Over half of millennials who
noticed information about Walton
County on social media, saw it on

TikTok.
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34

Instagram

Facebook

TikTok

Twitter

Other

2%

76%
76%
52%

40%

10nly asked to those who selected
Walton County’s social media or
personal social media in previous
question. Multiple responses permitted.
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ACTIONS AFTER NOTICING WALTON COUNTY INFORMATION!'

Base: 60% of millennials who noticed information

Go to the internet to learn more
86% of millennials took some sort about vacationing in South Walton

of action after noticing information Ask a friend about South Walton
about Walton County.

Over 2 in 5 millennials that noticed

43%

31%

Go to VisitSouthWalton.com 31%

Go to SouthWalton’s Facebook

. . .
information about Walton County bage, Instagram account, etc 31%
went to the internet to learn more Follow or like South Walton on )
about vacationing in Walton acebook, Instagram, etc
COUH’CY. Book a trip South Walton - 19%
Nearly 1in 5 millennials that Sign up for the South Walton - 149,
(o]
noticed information about Walton eNewsletter
County booked a trip to the area. Other [ <1%
'Only asked to those who
None - 14% noticed information about
' Walton County. Multiple
VISIT responses permitted.
SOUTH 35 Q@ downs & st. germain
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INTENT TO DRIVE OR FLY

2 in 3 millennials would
drive to Walton County.

66%

BmFly ODrive
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REASONS NOT TO FLY!

Base: 66% of millennials who would drive to Walton County

Prefer to drive _ 45%
Too expensive to fly _ 30%

Nearly half of millennials just Itis too close to fly there | NGN 25%
prefer to drive rather than fly to Hate flying N 23%

Walton County.
Y Have too much to bring - 21%

i millennials wh h
3in10 ennials who say they Safety concerns (ie, COVID) - 13%

would drive to Walton County

say that flying is too expensive. Don't know enough about it - [l 10%

. . : : Lack of public transportation 9%
1in 4 millennials who would drive ]

to Walton County say the
destination is too close to fly. Lack of nonstop/direct flights [l 5%

Only small planes go to those airports . 5%

Don't want to go to South Walton I 3%
10nly asked to those who said they
Other ‘ <1% would drive to Walton County.

VISIT " Multiple responses permitted.
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BOOKING ACCOMMODATIONS!

35% of millennials use an online
travel agency to book
accommodations for beach
vacations.

Over 3 in 10 millennials prefer to

book accommodations directly
with the hotel.

Nearly 1in 4 millennials use
Airbnb to book accommodations.
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Online travel agency

Directly with hotel

Airbnb

TripAdvisor or similar website
Hotel loyalty program

Travel agent

VRBO

VisitSouthWalton com
Vacation rental agency

Other

38

35%

31%

24%

19%

"Two responses permitted.
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COMPANIONS TO WALTON COUNTY

Over 7 in 10 millennials would take
their partner or spouse on a
Walton County vacation.

Nearly half of millennials would
take their children under 20 on
vacation to Walton County.
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39

Partner, spouse, etc

Children under 20

Friends

Extended family

Adult children

Other

'Multiple responses permitted.
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MILLENNIAL HOUSEHOLDS

Household Income

Less than $50,000 - 38%

3.2 is the average number of $50,000 - $99.999 - 36%

people in a millennial household.
$100,000 - $149999 - 17%

1.4 is the average number of $150,000 -$199999 I 6%

children in a millennial household.
$200,000 - $299999 |1%

$300,000 - $499999 | 1%

$500,000 or more | 1%

VISIT "Multiple responses permitted.
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White

Black

Hispanic

Asian

Native American

Other
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'Multiple responses permitted.
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1%

66%

B Male OFemale ONon-binary

VISIT 'Since women are more likely to make vacation decisions, more women were interviewed.
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Walton County
Tourism

Millennial Study
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Downs & St. Germain Research
contact@dsg-research.com

850-906-3111 | www.dsg-research.com
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